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FAMILY CoNTExT: HoUSEHoLD SIZE AND INCoME

Average household size for female entrepreneurs ranged from three people in Europe and the U.S. to five people in Sub-
Saharan Africa and MENA/Mid-Asia. This was similar to what female non-entrepreneurs/non-business owners reported. 
Male entrepreneurs also had similar household size averages as women entrepreneurs at the regional level.

In the individual economies, Finland, Austria, Denmark and Germany showed the smallest household sizes for both 
female entrepreneurs and non-entrepreneurs/business owners: less than three people per household on average. In Pakistan, 
Angola and Palestine, on the other hand, households for both groups averaged over six individuals. 

One might expect that women entrepreneurs would come from larger households because running their own businesses 
may afford these women with more flexibility: allowing them to earn an income while they care for dependents. Larger 
households, with more family members to support, may also contribute to necessity motivations. On the other hand, fewer 
household members may provide more time and fewer obligations that would enable them to engage in this activity. The 
sample shows evidence of both arguments, where the household size of women entrepreneurs is one-fourth larger than 
non-entrepreneurs/non-business owners in Belgium but nearly 20% smaller in Pakistan.

Figure 13 shows the distribution of entrepreneurs across three levels of household income by region. These levels are 
determined in each economy based on the income distribution of the overall sample. Households with higher incomes may 
have resources to fund entrepreneurial endeavors or to provide a financial cushion on which they can fall back. On the other 
hand, low income households may indicate a propensity for necessity entrepreneurship.

Women entrepreneurs in Sub-Saharan Africa, MENA/Mid-Asia and Developed Asia are more evenly distributed among 
the three levels of household income. In Latin America/Caribbean, Developing Asia, Europe (Developing and Developed) 
and the U.S., 43% or more of the women entrepreneurs come from households in the highest income category. In Israel, 
however, women are over half as likely to be in the middle income category. 

A mix of regions and development levels can be seen at both end of the income spectrum. In Palestine, Taiwan and Uganda, 
little more than one-fifth of the female entrepreneurs report household incomes in the top one-third for their economies. In 
contrast, over 55% of the women entrepreneurs in Turkey, Portugal and Malawi fall into this range.

Male entrepreneurs tend to more often come from high income households. Over half the male entrepreneurs in Latin 
America/Caribbean, Europe and the U.S. are from households with the highest one-third income. Israel has twice the 
proportion of male entrepreneurs in the top income category compared with females.
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