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Highlighted throughout the report are contributions from GEM members offering a focused and knowledgeable lens

into the characteristics of women’s entrepreneurship in their societies, and the conditions women encounter with their
entrepreneurial efforts. Mentioned also are the extent women’s entrepreneurship is recognized and being addressed in their
economies, including any policies or initiatives targeting this endeavor.

We close the report with a set of key conclusions and implications. These are aimed at promoting better understanding
about the nature of women’s entrepreneurship around the world and therefore stimulating thinking and dialogue about
how this activity can be promoted. As a final contribution, the appendix includes four tables with key indicators for each of
the individual economies, as well as regional averages, which can enable more detailed comparisons and analyses.





