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Structure of the Report

The report’s structure is oriented around three key questions, as illustrated in Figure 2. Chapter 1 addresses the question: 
“Who are the women entrepreneurs (and how many are there) around the world?” The chapter starts with a global 
comparison of female entrepreneurship rates across regions and economies, and includes contrasts with male rates. 
A longitudinal analysis of eight-year patterns in women’s entrepreneurship is featured for select economies that have 
participation consistently in the GEM survey since 2005. This chapter also compares the rates of entrepreneurs with 
established business rates and business discontinuance, adding an analysis of the reasons for discontinuing.

Chapter 1 then presents a profile of the women and the businesses they run. It reports on industry sector and size of the 
team, discusses the age and education levels of the women entrepreneurs, and covers family context, which comprises 
household size and income indicators. 

Chapter 2 addresses the following question, “Why do women start businesses?”, focusing particularly on the underlying 
motives and perceptions of women entrepreneurs and their societies. The chapter makes comparisons among women across 
economies and regions, and between genders, on external perceptions of the presence of opportunities in one’s environment, 
as well as self-perceptions about capabilities and fear of failure. We explore why women start their businesses, whether out 
of necessity or opportunity motivation, then examine the affiliations women have with other entrepreneurs.

Chapter 3 examines the question, “How do women entrepreneurs create value for their societies?” This chapter looks 
at the current impact and future expectations women entrepreneurs have with regard to their businesses. Impact 
indicators include the level of innovativeness entrepreneurs identify in their products and services, and the number 
of people employed in both new and established businesses. Expectations include growth ambitions and the level of 
internationalization the entrepreneurs foresee.
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Highlighted throughout the report are contributions from GEM members offering a focused and knowledgeable lens 
into the characteristics of women’s entrepreneurship in their societies, and the conditions women encounter with their 
entrepreneurial efforts. Mentioned also are the extent women’s entrepreneurship is recognized and being addressed in their 
economies, including any policies or initiatives targeting this endeavor.

We close the report with a set of key conclusions and implications. These are aimed at promoting better understanding 
about the nature of women’s entrepreneurship around the world and therefore stimulating thinking and dialogue about 
how this activity can be promoted. As a final contribution, the appendix includes four tables with key indicators for each of 
the individual economies, as well as regional averages, which can enable more detailed comparisons and analyses.

Who are the women 
entrepreneurs  
(and how many are there)  
around the world?

Participation:  
TEA, established business 
ownership and discontinuance

Business profile:  
industry, team size

Entrepreneur profile:  
age, education

Family context:  
household size and income

Why do women start 
businesses?

Societal impressions about the 
environment (opportunities)  
and self (capabilities,  
fear of failure)

Motivations  
(necessity vs. opportunity)

Affiliations with other 
entrepreneurs

How do women 
entrepreneurs  
create value for  
their societies?

Current impact:  
innovation and job creation

Future expectations:  
growth and international sales

Policy Representation

Women’s representation in public policy can provide role models for women and a voice for the female perspective. In 
many economies, however, women are underrepresented in government: among these are Mexico, Slovakia, Slovenia, and 
Thailand. South Africa tells a different story, however. Prior to 1994, women, particularly black women, in South Africa 
were considered second class citizens; their role was to support men in their ventures. The new African National Congress 
government changed this inbred philosophy by legislating that a certain percentage of government positions (even at the 
Cabinet level) were to be held by women. This in turn changed the mind-set of business, and now more and more women of 
all races are entering the labor market and holding top positions. Similarly, in 2011, Poland mandated by law that at least 
35% of women be on the election list for the Polish Parliament, European Parliament or regional authorities.




