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Most businesses start out with one owner. As Figure 10 shows, the percentage of women entrepreneurs that are sole owners 
ranges from just over half in Developing Europe to nearly nine-tenths in Israel. There are still many one-person businesses 
at the established phase; again, Developing Europe shows the lowest level (61%) while Israel shows the highest (86%).

In Developing Asia and Developing Europe, women exhibit quite similar characteristics as men in terms of the percentage 
of entrepreneurs having one, two, or three or more owners. Developing Asia has many single-owner entrepreneurs, nearly 
three-fourths, while Developing Europe has just over half with this ownership characteristic. 

An interesting pattern, however, can be seen in many of the remaining economies. Women were more likely to be running 
single founder businesses, indicating a tendency to operate on their own. They were less likely to work in teams than men, 
with few stating they had businesses with three or more founders. Teams of three or more were especially rare among 
women entrepreneurs in Sub-Saharan Africa (8%), but more prevalent in Developed Asia (22%); in both cases, however, 
men were more likely to have started with teams of three or more. In a few of these economies, though, co-founders were 
fairly popular among women. In Latin America/Caribbean and Developing Europe, 27% and 30%, respectively, indicate 
two founders. 

Chapter 1

Figure 10
TEA Broken Down by 

Number of Owners for 
Females and Males  

by Region

Source: Global  
Entrepreneurship Monitor, 2012
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Figure 9
TEA by Industry Sector 
for Females and Males 

by Region

Source: Global  
Entrepreneurship Monitor, 2012 6 11 
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