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more to start, but harsh environmental conditions that make these efforts difficult to sustain. In Zambia, with its high TEA 
rate, there were over 10 times as many entrepreneurs as established business owners. Singapore, Namibia and Panama also 
exhibited high female TEA rates, but negligible participation in established businesses. 

Such findings are perhaps more disconcerting, though where women show both lower TEA and established business 
ownership rates compared to men. For the MENA/Mid-Asia region, women’s TEA rates are already low, and low relative 
to men. Compounding this low participation in entrepreneurship, though, is the fact that established business ownership is 
60% lower than the level of TEA for women. This may provoke concerns about the impetus or ability for women to both 
get started and sustain. In nearly every region, there is a larger gap between entrepreneurs and established business owners 
for women than there is for men. 

Only in the Developing Asia region are there more established business owners than entrepreneurs among women. This 
is entirely due to a high level of established business ownership in Thailand—there are over 40% more women running 
established businesses than starting and running new ones. This is notable because Thailand already has a high level of 
women entrepreneurs, with even slightly greater amounts than men. Given its development level, entrepreneurship may be 
seen as not just a necessity or opportunity to enter, but also providing an enduring lifestyle for women.

In Developed Asia we also see more established women business owners than entrepreneurs in Japan—twice as many, in 
fact. In Japan’s case, though, established business ownership somewhat makes up for a low TEA rate.

Business Discontinuance

Business discontinuance can happen for a variety of reasons. People may stop running businesses that were unprofitable 
or may exit because they could not—or could no longer—finance them. On the other hand, they may sell, retire or simply 
choose to go on to something else. For this reason, discontinuance does not necessarily equate to failure in our analysis; 
consequently, it’s important to examine, not just rates, but also the reasons for stopping. 

In addition, a lot of business stops may not be a bad circumstance if this means a lot of people are making attempts to start. 
It is, of course, important for entrepreneurs to be successful in launching and sustaining their businesses. But this activity 
is inherently risky, so some exits must be tolerated. It is thus important to foster enough starts and generate as high a level 
of success as possible, while accepting that this activity will also lead to failure for reasons that often cannot be predicted or 
controlled at the outset.

As Figure 7 shows, Sub-Saharan Africa registers a lot of business stops among women, and at a higher level than for men. 
This region, however, has a high TEA rate; there were twice as many women starting or running new businesses for every 
woman stopping one. In contrast, while the MENA/Mid-Asia region also has a high number of stops, there were fewer 
starts; the TEA rate for women was only one-third that of the discontinuance rate. Both of these regions contain primarily 
factor-driven economies. They both face difficult ecosystems for starting and running businesses. This does not stop women 
from Sub-Saharan Africa from starting, though although much of this is due to necessity. 

In the U.S. and Developing Asia, there are relatively few women stopping, and this is accompanied by high TEA rates. 
In the U.S. there are three times the number of women involved in TEA than stopping in the prior year. TEA rates had 
rebounded in the U.S. in 2011 and 2012, which may at least partially account for this higher ratio; in addition, this ratio is 
the same for men. The ratio of starts to stops is even higher—six to one—in Developing Asia. 
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Figure 7
Discontinuance Rates for 

Females and Males by 
Region

Source: Global  
Entrepreneurship Monitor, 2012
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