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Interestingly, the ratio of intentions to actual starts is similar for women and men in most of the regions. The biggest 
discrepancy can be seen in the MENA/Mid-Asia region, where, for every woman entrepreneur, six women intend to start, 
but for every male entrepreneur, there are only two and a half people with entrepreneurial intentions. This region also 
shows the greatest disparity in TEA between the genders, suggesting that men are likely to act on their intentions more 
often than women. It may therefore imply that women want to start businesses in these economies, but face particular 
constraints in their ability to follow through. 

Entrepreneurial Affiliations

Research over decades has emphasized the role of knowing entrepreneurs or having role models in motivating 
entrepreneurship. Affiliations with entrepreneurs can provide inspiration, a source of advice and connections to others 
within the entrepreneurship ecosystem. This indicator measures the percentage of respondents in a society who personally 
know an entrepreneur. Overall, Sub-Saharan Africa had the highest average percentage of both men and women who 
knew an entrepreneur (see Figure 18). Individual economies with the highest percentages of entrepreneurial affiliations 
among women were all from this region: Zambia, Nigeria, Malawi, Uganda and Namibia, where over 60% of women 
knew an entrepreneur. This makes sense, given that where there are lots of entrepreneurs, there will be a general likelihood 
that anybody would know one. 

In contrast, Developed Asia had, on average, the lowest percentage of respondents who knew an entrepreneur, paralleling 
the generally low rate of TEA in this region. The economies where the fewest people knew entrepreneurs were Singapore, 
Japan and Italy, where no more than 16% of women had such affiliations. 

In no economy were women more likely than men to know entrepreneurs. In other words, more men than women know 
entrepreneurs pretty much everywhere—in Pakistan, nearly three times as many men as women knew an entrepreneur. 
Only in Belgium were men and women equally likely to know entrepreneurs. 

Figure 18
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and Males in the 
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Source: Global  
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