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ESTABLISHED BUSINESS ACTIvITY

Established business owners represent those running businesses older than three and a half years. TEA rates show the 
extent people have taken action to launch into business activity. Established business ownership, on the other hand, shows 
the proportion of people in a society that are running businesses that have become mature. This indicator can therefore 
reveal the sustainability of entrepreneurship, whether due to the entrepreneurs’ abilities and willingness, the support of 
their team and other stakeholders, enablers in their environment and so forth.

Five economies from Sub-Saharan Africa (Angola, Ethiopia, Nigeria, Zambia and South Africa) and three others from 
different regions (Russia, Costa Rica and Thailand) show equal percentages of women and men running established 
businesses. In every other economy, there are fewer women than men at this business stage. It is as low as less than two 
women for every 10 men in Iran, Turkey, Palestine and Egypt.

In general, more people, both men and women, are starting new businesses than running mature ones, as Figure 6 shows. 
This is probably less surprising when one considers the fact that entrepreneurship is a dynamic phenomenon with different 
people entering and exiting businesses at any one time. A society may contain lots of people exercising their entrepreneurial 
ambitions, perhaps out of necessity or to pursue an opportunity. Yet to keep these ventures operating beyond the startup 
phase is not, in many cases, easy. The context for women entrepreneurs may weigh heavily on this process; for example, 
workforce participation rates can fluctuate more markedly for women, particularly during years when they may be caring 
for children (or perhaps parents).

In Sub-Saharan Africa and Latin America/Caribbean, female TEA rates are high; however, there are less than half as many 
established business owners on average in each region. This can be explained by the greater necessity motives that cause 

FigUre 6
tea rates versus 
established Business 
ownership for Females 
by region

Source: Global  
Entrepreneurship Monitor, 2012
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