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As Figure 22 illustrates, fewer women project they will add six or more employees than do male entrepreneurs. Overall, 
the absolute difference between females and males desiring higher growth does not vary greatly across the regions, with 
average growth projections running between seven and nine percentage points higher for male business owners than female 
business owners in all regions except Developed Asia. This indicates a consistently lower level of growth projections for 
women than men, and with little regional variation.

Viewed from the perspective of low growth prevalence, women were consistently more likely to estimate adding employees 
in the 0-5 range. Taken together with the findings on current employment, these results indicate that women entrepreneurs 
are more likely than men to operate without employees and project lower future growth for their businesses. 

Among the regions, little more than one-tenth of the women entrepreneurs in Developing Asia and Sub-Saharan Africa 
expect to have more than five additional employees in five years. These regions also have among the highest female TEA 
rates and high level of parity between the genders. Despite having many women entrepreneurs, though, it is important to 
acknowledge that few anticipate growing their businesses substantially.

On the other hand, while there were fewer women entrepreneurs in Developed Asia and Developing Europe (about half 
the level of men entrepreneurs), about one-fourth project growth of more than five employees. Although smaller numbers 
of women enter this activity in these regions, more anticipate growth compared to those in other regions. Perhaps this 
indicates some level of selectivity; absent higher prospects associated with this activity, women may more often choose  
other alternatives.

For both men and women in each region, there are fewer established business owners projecting  6+ growth over the next 
five years. For instance, as few as 2% of women established business owners in Developed Europe anticipate this level of 
growth. This may be due to entrepreneurs being more optimistic than those who have been up and running for several 
years. Additionally, mature businesses may have fewer growth prospects, or the owners may have less interest in growth.

the impact and Future expectations of Women entrepreneurs

0-5 6+

88% 
79% 83% 

76% 
85% 

77% 

90% 
82% 

76% 

60% 

74% 
65% 

87% 
79% 78% 

70% 

84% 
75% 

12% 
21% 17% 

24% 
15% 

23% 

10% 
18% 

24% 

40% 

26% 
35% 

14% 
21% 22% 

30% 

16% 
25% 

Female Male Female Male Female Male Female Male Female Male Female Male Female Male Female Male Female Male 

Sub-Saharan Africa MENA/Mid-Asia Latin America/
Caribbean 

Asia: Developing Asia: Developed Europe: Developing Europe: Developed United States Israel 

ASPIRATIoNS: INTERNATIoNALIZATIoN

While adding employees is one measure of growth, growth in market reach is another, and for a business, ‘going 
international’ is one way to pursue larger markets. GEM measures the percentage of entrepreneurs who have (or expect 
to have) more than 25 percent of their customers coming from outside their home economy. While there is a notable split 
between the developing and developed regions in reporting internationalization, there are also some interesting exceptions. 

In general, entrepreneurs in developing regions (with the exception of Developing Europe) reported lower levels of 
internationalization. In Pakistan, Tunisia, Ecuador and Brazil, no women entrepreneurs indicated having over 25% foreign 
customers. The results in Brazil may be reflective of large growing internal markets and cultural reasons like language 
differences with its neighbors. Other contributing factors may include a lack of infrastructure or resources for overseas 
trade, as well as entrepreneurs with less information on how to trade outside their local areas, or with businesses that are 
more suited for local markets. There are some exceptions to low foreign trade in the less developed world, though. For 
instance, Angola and Namibia each report more than 40% of women entrepreneurs with this level of internationalization.  
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