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the impact and Future expectations of Women entrepreneurs

Chapter 3
The Impact and Future Expectations of Women Entrepreneurs 

In Developing Asia, particularly Thailand, there are many women entrepreneurs and established business owners; yet most 
appear to be introducing products and services similar to those already in the market. Given the earlier development stage 
but rapid growth of this region, market demand may readily absorb the offerings of entrepreneurs and business owners 
with less pressure for competitive differentiation. Additionally, in China, growing economic wealth is creating markets for 
products and services that may already exist in those markets.

Across the regions, entrepreneurs were more likely than established business owners to state they had innovative products 
or services. In Europe and the United States, innovation levels among women entrepreneurs were at least twice that 
of their more established peers. In crowded competitive environments with saturated markets, entrepreneurs need to 
distinguish themselves from current offerings in order to get a foothold. At the same time, established businesses seem to 
exhibit a perhaps complacent approach to innovation, creating opportunities for creative entrepreneurs. Additionally, high 
competitive and market dynamism can enable entrepreneurs to create new markets, and even new industries, out of the 
innovations they introduce.

FigUre 20
Percentage of Female 
tea and established 
Business owners with 
innovative Products or 
services by region  

Source: Global  
Entrepreneurship Monitor, 2012

IMPACT: NUMBER oF EMPLoYEES FoR NEw AND ESTABLISHED

From an economic development viewpoint, one of the most important desired outcomes of entrepreneurial activities is the 
creation of jobs. At the same time, it has been historically recognized that women business owners tend to create smaller 
businesses than do men, whether measured by the size of annual revenues or by the number of employees. The question 
about jobs begins with whether or not the entrepreneur chooses to become an employer, or decides to remain offering her 
products or services as an individual. 

Around the world, a significant number of individuals create their incomes by working alone, running single-person 
operations. The extent to which entrepreneurs follow this path varies by region, and between men and women within 
regions. Figure 21 shows the percentage of new and established business owners that operate without employees. We do not 
assess this indicator for the nascent phase, since these businesses are just getting started. 

In every region (with the exception of new business owners in Developed Europe), women are more likely to operate 
without employees than are men. The highest rates of single person businesses, especially among women, can be seen in 
the Latin America/Caribbean region, where half or more of the new and established business owners operate without any 
employees. This region also had among the highest female TEA levels, but low established business ownership. When 
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