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Chapter 1

In Developed Asia, women entrepreneurs are slightly less likely than female non-entrepreneurs/business owners to have 
post-secondary degrees. In addition, compared to male entrepreneurs, they are over one-fourth less likely to have this level 
of education. This gap is highest in Korea, where female entrepreneurs are little more than half as likely to have a post-
secondary degree than female non-entrepreneurs/business owners, but less than half as likely to have this level of education 
as male entrepreneurs. 

Secondary education levels are typically high in Developed Asia, with well over 90% of the population earning a secondary 
degree. There is a gender gap at the higher education levels, however, and this gap is magnified for entrepreneurs. The 
results thus suggest that there are fewer college-educated women compared with men generally in this region, but those 
with this level of education are less likely to be entrepreneurs. 

A different story evolves, however, at the higher education levels in Europe (both Developing and Developed). About the 
same proportion of non-entrepreneurs/non-business owners of either gender have a secondary degree, and slightly more 
women than men in this group have a post-secondary degree. But female entrepreneurs in Developing Europe are over 45% 
more likely to have a college degree than female non-entrepreneurs/non-business owners. Furthermore, they are one-fourth 
more likely than male entrepreneurs to have achieved this level of education. Developed Europe also shows similar results, 
albeit on a slightly lesser scale. In these regions, women entrepreneurs are therefore highly educated compared with both 
female non-entrepreneur/non-business owners and male entrepreneurs.

The highest education levels among female entrepreneurs in the sample are in Russia, Denmark and Lithuania, where over 
four-fifths have a post-secondary degree. In Finland, slightly fewer women entrepreneurs have achieved this education 
level—about 55%—but this is over two-thirds higher than for male entrepreneurs, exhibiting a large gender gap. 
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